
14 1
>

KOLKATA | WEDNESDAY, 9 OCTOBER 2024

ISHITA AYAN DUTT
Kolkata,8October

T he crowds outside towering pandals are
swelling, shoppers are making up for lost
time, and traffic snarls are back.

ForKolkata’s retail sector, theDurgaPuja
season is finally looking up after several
lacklustreweeks.

Retail is thebiggestcontributor tothe
DurgaPujaeconomy,but therecentpro-
tests following the rape andmurder of a
postgraduate trainee doctor at RG Kar
Medical College, and the absence of
Bangladeshi shoppers, haveweighedon
sales compared to last year.

Frombustling traditionalmarkets to
upscale malls, the last couple of weeks
have been a whirlwind of last-minute
shopping, helping to narrow the deficit.
The Colonial-era NewMarket, formerly
Sir Stuart Hogg Market in central Kolkata, is now
packed with people. However, both hawkers and
shopkeepers report that the crowds aren’t enough
tomakeup for the losses.

Theownerof aprominent saree shopsays sales
are down by 50 per cent year-on-year: “It’s a com-
bination of factors,” he explains. “Local buyers are
unhappy because of the RG Kar incident, and
Bangladeshi customers have beenmissing for the
last twomonths.”

Since political unrest erupted in Bangladesh,

visasforBangladeshinationalshavebeenrestricted
tomedical andemergencypurposes.

Ashok Kumar Gupta, president of the SS Hogg
MarketTraders’Association, says thatsales,which
stood at half of last year, have recovered a bit over

the last one week. They are now 30 per
cent less than 2023. Bangladeshi cus-
tomers typically account for 30-40 per
cent of New Market’s sales, and their
absence isbeingkeenly felt.Meanwhile,
some local customers say they are “mon
ta bhalo lagche na (not feeling good)”,
withprotests still in the air.

The mood at Gariahat, a popular
shopping hub in South Kolkata, is
the same.

Sushil Poddar, president of the
Confederation of West Bengal Trade
Association, says sales are down by 20-
25 per cent from last year across seg-
ments, fromapparel to electronics.

Upscale malls, however, are reporting better
numbers. Man Mohan Bagree, vice president of
South City Group, says, “The last two weeks have
gone really well, and retailers at South City Mall
aredelightedwiththelast-minuteshoppingsurge.”
Overall, though, themall estimates sales to remain
15per cent lower than last year.

Sanjeev Mehra, CEO and executive director of
Quest Properties, which has luxury malls, echoes
thesentiment.“We’vemanagedsomerecoveryover
recent weekends,” but the continuing protests

couldhave anegative impact on sales, he says.
The Acropolis Mall, meanwhile, has seen a 40

per cent increase in visitors over the lastweekend,
taking levels almost up to last year’s.

With over 43,000 Durga Pujas across West
Bengal, including 2,905 inKolkata, the festival is a
significant economic driver. Besides retail, food
and beverage play a key role. And then there are
sponsorships, idolmaking, lighting, etc.

Unesco’s intangible cultural heritage tag to
Durga Puja in 2021 had helped elevate the festival
further. Last year, West Bengal Chief Minister
Mamata Banerjee said the festival generated busi-
nessworthover ~80,000crore.

Sweet&salty
Themoodinthecity this timeround,however,has
impactedtherestaurantbusinesstoo.AnindaPalit,
founder and director of Savourites Hospitality,
whichoperatesbrands suchas6BallygungePlace,
TheWall,Ramanee,hasobserveda16-oddpercent
drop in restaurant sales in themonths leading up
to Durga Puja. “Outdoor catering was majorly
affected,asmanycorporateandprivateeventswere
cancelled.”

That said, onParkStreet, the city’s culinaryhot
spot, long queues are once again visible outside
iconic restaurants like Mocambo and Peter Cat.
Owner Nitin Kothari says business has been good
since lastweek. “I think there’s somesemblanceof
normality now.” Anand Puri, a third-generation
owner of Trincas restaurant and bar, too says that
business is finally as goodas itwas last year.

AnjanChatterjee,chairmanandmanagingdirec-
tor of Speciality Restaurants (MainlandChina, Oh!
Calcutta), isalsooptimistic: “We’renotonlyhoping
for recoverybut aiming tomeetprojections.”

Storyinthepurse
Corporate sponsorships, crucial for high-budget
Pujas, have also taken ahit. SaswataBasu, general
secretary of the Forum for Durgotsab, which rep-
resents about 750 pujas, says sponsorship was
downby 10-15 per cent.

For Samaj Sebi Sangha, a prominent Puja in
South Kolkata, it dropped 30-40 per cent, with
companies backing out due to the protests, “but
wemanagedtobreakevenbecauseofsomesurplus
from last year,” says its secretary, ArijitMaitra.

For the Singhi Park Durga Puja Committee,
sponsorshipspickedup in the last 10days, though
compared to last year, they were down by 25 per
cent. “Last-minute confirmations have impacted
branding activities,” says Abhijit Mazumdar, its
general secretary. While the participation from
local sponsorswas less this timeround,bigbrands
from Delhi and Mumbai are visible, adds Anjan
Ukil, secretary of the Ballygunge Cultural
Association.

North Kolkata’s Bagbazar Sarbojanin
Durgotsav, however, appears to have bucked the
trend with a 20 per cent increase in sponsorship.
“Some companies slashed their budgets, but we
convinced others to increase theirs due to long-
standing relationships,” says Gautam Neogi, the
general secretary.

With Puja officially starting on October 9,
Kolkata’s business landscape remains cautiously
optimistic,hopingthefestivedaysaheadwillbring
recovery and excitement back to the city.

Kolkata slowly gets
into Durga Puja spirit
Retail, restaurant,sponsorshipgraduallyrecoverfromthestrainof
protestsandtheabsenceofBangladeshishoppers

PUJA
BUSINESS
No.ofpujapandal
(Kolkata)
2023:2,757
2024:2,905

Budget:~15lakh
to~1crore-plus

Majorsourceof
funds:Corporate
sponsorships

Devotees throngapujapandal inKolkata onTuesday PHOTO: PTI

SONYLAUNCHESAUDIO
ACCESSORIES FOR PS5
InamovetoexpandthePlayStation5
accessoriesecosysteminIndia,Sony
haslaunchedthePulseExplore
wirelessearbudsandthePulseElite
wirelessheadset.Bothaudio
productsutilisePlayStationLink
technologyforrapidwireless
connectivitywiththePlayStation
5console.

Apple releases iOS 18.1
developerbeta 6
iOS18.1developerbeta6introducesnew
features,includingsupportforApple
IntelligenceandanupdatedSiriassistant.
AppleisexpectedtopubliclyreleaseiOS18.1
laterthismonthforeligibleiPhones,
alongsidewatchOS11.1andmacOSSequoia,
whichwilldebutthehighlyanticipatedApple
Intelligencefeaturesacrossitssupported
ecosystemproducts.
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AliaBhatt,DiljitDosanjh,
Orryamong10 ‘riskiest’
celebsforonlinesearch
BS REPORTER
Mumbai,8October

If you are a fan of singer Diljit Dosanjh, actor Alia
Bhatt or cricketer Virat Kohli, beware of online
links about them. They are
among 10 celebrities whose
names generate the “riskiest”
online results, according to
a report.

Cybercriminals exploit the
names of the most popular
people to create malicious
sites and scams, said online
protection company
McAfee’s annual Celebrity
Hacker Hot List 2024. The
scams often lead to data
breaches, financial losses and
personal information theft.

Orhan Awatramani, also
known as Orry, tops the list
after his sudden popularity,
association with other celeb-
rities and surge in content
have made his name an
appealing one for cybercrim-
inals. Such criminals take
advantage of the “flood of
unverified information” about
new or upcoming public fig-
ures to lure consumers
searching for updates, said
the report.

Next on the list is
Dosanjh, whose upcoming
'Dil-Luminati' concert tour has
been plagued with concerns about ticketing
scams. Large-scale celebrity events are targeted
by cybercriminals due to fan interest and a surge

in search volume, leading to fraudulent
ticketing sites, discount or re-sale schemes and
phishing scams.

The rise of generative artificial intelligence
(GenAI) and deepfakes have complicated the

“cybersecurity landscape”, with
many celebrities becoming vic-
timsofmisinformation, according
to the report. Bhatt has been sub-
jected to multiple deepfake inci-
dents,while actorsRanveer Singh
andAamirKhanhavebeen falsely
depicted endorsing political
parties through election-related
deepfakes, said the report.

"AI-generated deepfakes use
existing content to manipulate
faces, voices, and even actions.
While some deepfakes are
harmless fun, others can
spread misinformation,
influence elections, damage rep-

utations, or scam consumers. If
something seems too good to be
true, it likely is. Toprotect oneself
and loved one's online privacy
and identity, it's important to
remain vigilant," said Vonny
Gamot, McAfee’s head of EMEA.

Kohli, the cricketer, and actor
Shahrukh Khan have appeared
in deepfake content promoting
betting apps. Scammers exploit
fans’ curiosity using
tactics like malicious URLs,
deceptive messages, and AI-
driven image-audio-video

scams that result in financial losses and
damaging the reputation of and consumer trust
in impacted celebrities.
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CLICKBAIT
TopfiveonIndia’s

McAfeeHacker
CelebrityHotList

Orry (Orhan
Awatramani)

Diljit
Dosanjh

AliaBhatt

1

2

3

Virat
Kohli5

4
Ranveer

Singh

Offers are invited for the public auction of the gold ornaments, pledged in favour of the Bank, for the purpose of

recovering the dues owed by the Borrower(s) to the Bank, as detailed below. The auction will be conducted on 15-10-

2024 at 4.00 P.M onwards in the Bank's premises at Madhubani

The auction shall be subject to the terms and conditions of the sale stipulated by the Bank, a copy of which

shall be displayed in the notice board of Madhubani Branch from 09.10.2024 to 14.10.2024 and

interested parties may refer the same. A bidder participating in the auction shall be deemed to have full

knowledge of the aforesaid terms and conditions of sale. Last date of submission of the Bid is 14.10.2024

SI Account
No. No.

Description of Net Weight Reserve price EMDGross weightName of the Borrower gold ornaments in Grams in Rs. in Rsin Grams.& Address pledged

Place: Madhubani

Date: 09.10.2024

Madhubani,Bihar In Front of Suri High School, Near GandhiI Chowk,
Madhubani Pin :847211 Bihar Board Line 1 : 06276-221133 Fax No: 06276-221134

PUBLIC NOTICE FOR AUCTION OF GOLD ORANAMENTS

1. 1066671100
008846

Amit Kumar S/o Kmal
Dev Panjiyar,Vill -
S a h a r t o l e B a r a ,
S a h a r g h a t , S a h a r
Chowk, Madhubani,
Bihar - 847308

Locket 3 Pcs

Jhumka (Pair)-1

Earing (Pair) -1

Nosepin-2

Total

8.050

5.950

1.650

2.000

6.000

5.400

1.400

0.820

40800

36720

9520

5576

4,631/-
(5% of
Reserve
Price)

17.650 13.620 92,616

SD/- Authorized Officer IDBI Bank,

Madhubani Branch

IDBI BANK


